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Richardson GMP’s Partners join the discussion about what female advisors bring to the table

WOMEN
MEAN BUSINESS

Financial services has traditionally been a male-
dominated industry, but the pendulum appears 
to be moving in favour of greater equilibrium 

between genders.
 This is largely due to overall changes in the role of 
the financial advisor. Once a mere stock picker, today’s 
advisors must build strong relationships of trust with 
their clients if they are to succeed. The key to doing 
this is intuition, empathy and compassion – traits that 
lend themselves to women’s natural strengths.   
 At November’s Partners Conference in Toronto, 
Richardson GMP Chief Executive Officer Andrew 
Marsh boldly stated that women make better advisors, 
citing that while men tend to be more focused on 
performance, women excel at big picture planning. 
One of the reasons for this may be women’s high EQ 

(emotional quotient), the innate ability to identify and 
manage one’s own emotions and the emotions of others 
by listening, communicating and otherwise engaging. 
 Two recently-published articles in Wealth 
Professional and in Investment Executive discussed 
women’s involvement and under representation in the 
financial services industry. PriceMetrix data estimates 
that female advisors make up only 12 per cent of 
all advisors in North America, while statistics from 
Advocis suggest that number is slightly higher. 
 Richardson GMP remains ahead of the curve, 
with women representing 26 per cent of its advisors 
across Canada. JR News spoke with three of the firm’s 
trailblazing Partners about the recent headlines, their 
personal career experiences, and what is being done to 
make the industry more inclusive. 
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Management Team
M O N T R E A L ,  Q C

Do the recent articles about women in financial services 
align with your own experience in the industry? To be 
honest, I’ve never felt myself swimming upstream in the 
industry. I think this issue has been dealt with at length; 
women have bashed their way through this particular glass 
ceiling and it is now time to move on by focussing on the 
solutions and services we deliver to our clients. Contrary to 
some of the points made in the articles, my successes and 
the majority of my experiences are not related to gender. I 
cannot recall any time where I have said, “Oh, if I’d been a 
man, it would’ve gone better for me.”

Would you say that women have a distinct advantage 
as advisors? I think we do, because this business is built 
on trust. Make no mistake, I don’t believe women are 
more trustworthy than men, but I do believe our nurturing 
natures deepens the client-advisor relationship and in 
many ways, this leads to clients achieving their objectives 
successfully. Women are naturally nurturing beings. This 
plays in our favour as we help clients make decisions and 
arrive at clarity.

Should the industry do more to recruit and retain 
women? I think we have to stop patronizing women and 
approach the subject assuming there are no gender barriers 
and that the battle has been won. We are not doing anyone 
a service if we keep falling into this trap that women are 
treated differently than men. That being said, women who 
want to work in this industry must be prepared to roll up 
their sleeves and apply themselves relentlessly. They must be 
wholly committed to investing in their careers, and to never 
compromising their integrity. For any advisor to succeed, 
they must fully grasp the essence of what an advisor is meant 
to do – which is to devise the best solutions for their clients.

Does Richardson GMP provide a supportive 
environment for women? Absolutely. At the end of the 
day, Richardson GMP treats women as advisors first, not as 
female advisors. In every respect we are treated precisely as 
men are treated. I believe this is why our firm has a higher 
percentage of women compared to others in the industry. 

Alexandra 
Horwood
DIRECTOR, 

Wealth Management
Alexandra Horwood & Partners
T O R O N T O ,  O N

Did you relate to the articles on women working 
in the industry? As part of a younger generation of 
advisors, the glass ceiling is irrelevant. I have never seen 
it as an issue and believe we all have equal opportunities 
today. I relate more to age issues and strive to 
demonstrate maturity and wisdom to offset perception 
of age risk. I started in this industry at age 23 and some 
people assumed that I had limited experience. Building 
a business from the ground up hasn’t always been easy, 
and it helps to have mentors with 50 years of investment 
success, but as I continue to break records at the firm and 
serve as its youngest Director, I feel I have proven myself.

To what do you attribute your success? Character, 
care and competency. I have a strong work ethic; I 
come to work every morning at 6:30am and stay well 
after the markets close – and I absolutely love it. I am 
passionate about this business, so I work hard at building 
client relationships. These relationships are key to 
understanding and building trust with my clients so that 
I can achieve the results they need to be successful and 
secure. My personal values also play a strong role in my 
relationships – I care deeply for my clients, I work hard, 
I am honest, I have integrity and I focus on the bigger 
picture. 

“ There was a sense of the guys 
getting together for drinks after 
work or to golf, knowing that I 
was left out of the conversation 
and missing potential business 
opportunities.”  Mary Rose McGuire
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Do you think female advisors are able to seize more 
opportunities with female clients? Yes, only because 
some traditional male advisors ignore them at their peril. 
When I start working with a client, both spouses have 
a voice and their input is equally essential. They both 
take part in meetings and are copied on all messages. It is 
important to engage women in the process so that I can 
understand their unique issues and priorities. I know what 
it is like to have a salesperson direct a conversation only 
to my husband because they believe he is the key decision 
maker, and I never want my client to feel that way. 
Perhaps that makes female advisors more sensitive  
to this because we have developed empathy. We know 
what it feels like to have it happen to us, so we turn 
empathy into action.

How does Richardson GMP support your success? 
As owners and partners working in a highly-independent 
entrepreneurial culture, we support and benefit from 
each other’s success. If you look at Richardson-owned 
companies, there is a history of strong, entrepreneurial 
women including Muriel Sprague Richardson, Carolyn 
Richardson Hursh, and even my mother, Rebecca 
Horwood, the first female investment advisor in 1980 at 
Richardson Securities on Bay Street. I think this speaks 
to the progressive culture of the firm. Management is 
supportive, respectful and understanding of what it takes 
to achieve our goals, right down to creating a beautiful, 
contemporary office setting for us. When I am at work, 
I feel calm, comfortable, creative and confident in my 
ability to handle the nature of our business. 

Mary Rose 
McGuire
DIRECTOR

Wealth Management 
& Portfolio Manager
McGuire/Bourgeois Wealth
C A L G A R Y,  A B

Did you think the articles paralleled your personal 
experience in the industry? They did resonate with 
me when I think back to my early days in this industry. 
I came to financial services later in life after having 
owned a business prior, but it still wasn’t a natural career 
choice for me with an arts background in history and 
psychology. When I worked for a bank-owned firm 

at the branch level, there were times I didn’t feel fully 
included. There was a sense of the guys getting together 
for drinks after work or to golf, knowing that I was left 
out of the conversation and missing potential business 
opportunities. 

How did you rise above that kind of challenge? 
I’m a believer in putting in the hard work and doing 
what needs to be done in terms of building a business. 
I learned new skills, took the courses and got my 
portfolio manager’s designation. I was excited about the 
opportunity to work in a male-dominated environment, 
which may have come from growing up with eight 
brothers. I knew that if I put my mind to it, I had the 
ability to succeed. But I think that it was the challenge 
that motivated me the most. 

Why do you think women are still under 
represented in the industry? I think that whole “Wolf 
of Wall Street” image turns many women off from 
thinking that this is something they want to pursue. 
Although things have certainly improved in the past 
20 years, the reality is we are still under represented 
and I think some of that is due to women not exploring 
this career option or understanding what it entails. I’ve 
often said that when you look at the lifestyle flexibility 
being an advisor can offer, it’s a good fit for many 
women. Because we are building relationships and 
managing a very important component of a client’s life, 
this job appeals to those seeking more fulfilling careers. 
Successful advisors realize that clients want a coach that 
can help them put those puzzle pieces together and I 
think women are well positioned to take advantage of 
that because it involves softer issues to which we may 
be more attuned. Now we must focus on getting that 
message out to young women.

Do you believe Richardson GMP provides a 
supportive environment for women? I do, and  
I think it comes from the DNA of our early days at  
Richardson Partners Financial when female advisors 
were not an anomaly, whereas at the bank-owned firms, 
they still were. In turn, having a greater number of 
female advisors encouraged more women to be attracted 
to work at the firm. Today at Richardson GMP, I’m glad 
to see a lot of inclusiveness. We have Partner dinners and  
women are well represented around the table, just as they 
are at golf outings and on other occasions. It’s nice to 
know that our participation is the norm now rather  
than the exception. jrn
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Character, care and 
competency. I have a 
strong work ethic; I
come to work every 
morning at 6:30am 
and stay well
after the markets  
close – and I  
absolutely love it.

ALEXANDRA HORWOOD

“

Richardson GMP Limited, Member Canadian Investor Protection Fund.
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